Westwood College Online GD241 Lecture

Week 3

The Web has a unified model of behavior and, if broken, can confuse and frustrate your visitors. Unification is a basic principle that advocates conformity and unity. While breaking the rules and being different when designing the look and feel of your site isn't bad, being different isn't necessarily better. 

For example, have you ever visited a Web site that doesn't allow you to use the "back" button on your browser because they disabled it? A little frustrating, isn't it? It may have even made you angry. It's obvious their intention was to keep you at their Web site; however, many Web designers and developers don't understand this is hurting their purpose more than helping it.

Following Links
During our adventures in the World Wide Web, we rely heavily on links - they indeed get us to where we want to go. However, many links often take us to where we don't want to go as well. It's important to let your visitors know where your links will take them and why they might want to go there. 

There are several types of links to get your visitors to where they want to go:

· External links: are links that lead to different Web sites. For example, www.yahoo.com. External links should link to other sites that are relevant to the message you are trying to deliver. Additionally, they can supplement your content by providing additional information to your message. Most importantly, make sure those external links are relative to your message and contain useful information. 

· Internal links: are links that link to pages within the same site. 

· Download links: lead to (many times large) non-Web files. For example, .pdf, .doc, applications, .mov, .wav, .mp3, .ppt, etc. 

· Inline links: link to content within the same Web page. They are also referred to as anchor links. For example, think about a Web page that was a little lengthy and you had to scroll and at the bottom of the page was a link labeled "top" that, when clicked on, took you back to the top of the page. That's an inline or anchor link. 

· Action links: link to events other than browsing. For example, when you click on a search, go, or submit button. These items usually perform actions or activate dynamic content. 

Links exist in four states: 

· Unvisited: the state of a link that has not been clicked 

· Visited: the state of a link that has been clicked before 

· Active: the state of the link when physically clicked on 

· Poised: the state of the link when you hover over it with your mouse 

Assembling the Page
All Web pages should contain: 

· A page title (in the TITLE tag and visible on the browser title bar) 

· A site identifier and link home 

· An indication of when the page was last updated 

· At least some navigation elements 

· An indication of who can be contacted about the page 

· Content 

Being Accessible
When planning your site, again, consider your audience. There are an array of ways to access Web pages these days other than basic Web browsing, such as through PDA's, cell phones, pagers and more. Think of people, too! There are visually impaired people, hearing impaired people, young visitors, old visitors, etc. It's important to make your site accessible to your target audience. 

Ways to make your site more accessible:

· Plug-ins: For example, if you have content on your site in Adobe .pdf format or Macromedia Flash animation, make sure you offer the plug-in download or a link to the plug-in download Web site. 

· ALT tags: In HTML, you have the ability to describe an image or an image with a link in text via the ALT tag. This is helpful for those who may have slower connections. It allows them to see a "description" of the object before it is fully loaded. For example: <img src="images/blue_fish.jpg" alt="Photo of Blue Fish"> 

Lecture material inspired and paraphrased from Site-Seeing, A Visual Approach To Web Usability, Luke Wroblewski, John Wiley & Sons, 2002)

If I Build It, Will They Come?
In the classic movie “Field of Dreams,” a spirit tells Kevin Costner’s character, “If you build it (a baseball field), he will come.” Many companies think that if they build their Web site, people will come. And they may. But if people can’t find what they are looking for on a site, they won’t come back.

In the previous lecture, we discussed information architecture and site maps. Those two elements allow you to build your site’s navigation.

In technical terms; a site navigation system is the guide that allows your audience access to your information. When someone is on your Web site, your system’s navigation should answer the following:

· Where am I? Listing the name of the page on the top bar or highlighting the link on the side or top navigation bar shows users where they are. 

· What’s here? Showing users what’s on the page answers this question. 

· Where else can I go? Links to other parts of the web site allow users to go elsewhere. 

· How do I go forward? Some sites that have chronological information feature forward buttons to allow the user to access the information in the order it is intended. 

· How do I get back? This is similar to the forward navigation. Often, Web developers depend on the browser’s back button.

Let’s assume you have accessed the Westwood Online Web site because you are interested in the Graphic Design program. The figure below shows the navigation elements of the topics we mentioned.

Sample navigation elements.
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Determining Your Navigation
As you develop your site’s navigation, you must always consider your site’s goals. If, for example, you want to lead users to a physical retail location, you must make it easy for users to get directions. You must also give them a reason to go to the store.

Once you are ready to add navigation to your site, you must determine what type of navigation elements you will use. For example, you can use visual elements to guide users through your site. The sample Westwood online page is text-driven.

Recognizing Good Navigation
Good Web developers learn by keeping up with what’s going on around the Internet. Take time to not only go to Web sites to find information you seek, but to also find good navigation techniques. Put some good examples in your browser’s “favorites” folder.

And Bad Navigation
You can also learn a lot by visiting sites that do not have such good navigation. The web site www.webpagesthatsuck.com provides many examples of what not to do.
Sitemapping 

Mapping out your site before you begin is very important - and sadly - is rarely done. So, why a sitemap and why is it important? Your sitemap is the foundation of your site and shows a visual representation of the site's structure, organization, flow, and grouping of content and information. Once it is created it should show you visually all of the pages in the Web site. Every page in the sitemap gets a box and most major links are represented. As pages are added and deleted, they should be adjusted to reflect the same in the site map - remove a page, remove the page from the sitemap. It's good to sketch the sitemap on paper first, then replicate it in Photoshop, Illustrator, Fireworks, Visio (sitemapping software developed by Microsoft), Inspiration (sitemapping software at www.inspiration.com), or Powermapper (sitemapping software at www.powermapper.com). 

File Naming

Establishing a set of naming standards for all of your files will help you organize the main sections of the site and makes it easier to locate them for all people involved in editing those files. For example, the homepage should almost always be named index.html . If you have a "contact information" Web page, that file name might be saved as contact_info.html ... If you have a page called "Photo Gallery", that file might be saved and named as photo_gallery.html ... Make sense? Imagine if you have a huge Web site with over 300 pages and the file names were named like qrxxayrr352.html, adswesea3o3l222.html, etc.. How would you know which one was the home page? That's right - you wouldn't! Name your pages logically.. Come up with a logical naming convention for all of your files.

Wireframing 

Wireframes are storyboards for your site or also know as the template or layout. Wireframe should include a representation of all major page elements - all content, navigation, media, functional elements, and messaging - that are slotted to appear on the page. Wireframes talk to you - they aid in communication. They should only be created for main pages containing similar content, placement and layout and for any pages with unique functionality. Review the following checklist to assist you with creating wireframes:

· Images/figures/illustrations 

· Content: (only content direction or actual text if it's available) 

· Header or global navigation: navbar and/or global elements that appear on each page 

· Functionality: description of the basic functionality of the page 

· Primary links: proposed navigation 

· Secondary links 

· Media: ie. Flash, animation, audio, etc. if applicable 

· Target window size (ie. 1024 X 768) - draw actual box with dimensions on each side of box (in pixels)
Site Mock-up 

Using your wireframes of your Web pages and color scheme, create a mock-up of the site in Illustrator, Photoshop, or Fireworks, placing colors where they belong on the page, etc. This will allow you to visualize how you will see the site prior to building.

