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	GD312 Digital Production Techniques for Screen


Instructor







Course Dates

Eve Fisher





August 7 – October 9, 2008
Classroom Hours






Office Hours

Tues/Thurs 5:30 – 7:30



Before class and by appt.
Course Description

This course reviews advanced digital content development. Topics covered are optimization and formatting of content for digital production including text, images, still images, vector animation, digital sound, and video. Upon successful completion of this course, students should demonstrate extensive knowledge of development of graphic content for a wide set of electronic media applications.
Course Outcomes
Knowledge

1. Analyze graphic content creation in such a way as to ensure an efficient and potentially more profitable workflow that will successfully produce production quality content.

Skills

1. Design a logical digital workflow that follows a project from beginning to completion.

2. Demonstrate the ability to solve bottlenecks and obstructions that impede an 
efficient workflow.

3. Demonstrate an understanding of properly optimizing and formatting content 
for digital production.

4. Utilize project management skills to successfully map a graphics project.

5. Construct an efficient workflow utilizing automated processes in the course of 
content creation.

6. Demonstrate extensive knowledge of development of graphic content through the completion of cross-media projects.

Attitudes

1. Adopt confident and logical approaches to problem solving.

2. Explore various methods of managing digital graphic content.

3. Explore the various ways to work “smarter” through a review of industry content creators.


4. Value the intricacies of successful content creation and output.

Course Prerequisites

GD241
Class Breakdown

Lecture Hours:
16


Lab Hours: 

38


Total Hours: 

54


Credit Hours

CO/IL/GA = 3.5 Credit Hours  

CA =
3.0 Credit Hours
Course Texts 
Exploring Digital Workflow, Dolin, Thomson Delmar Learning, 2006, ISBN: 1-4180-3731-1 
Teaching Strategies 

The teaching strategies for this course include facilitated discussion (with visuals as needed), demonstration, class discussion, hands-on guided practice, and feedback.

 

Grading

Key Graded Assignment: Cross-Media Output
30%
Key Graded Assignment: Managing Digital Production
30% Review Questions
20%
Class Activities
10%

Attendance/Participation
10%

At the end of each course, each student is assigned a final grade as follows:

	Grade
	Quality Points
	Point Range
	Interpretation

	A 
	4.0
	93-100
	Excellent

	A- 
	3.7
	90-92
	

	B+ 
	3.3
	87-89
	

	B 
	3.0
	83-86
	Above average

	B- 
	2.7
	80-82
	

	C+ 
	2.3
	77-79
	

	C 
	2.0
	73-76
	Average

	C- 
	1.7
	70-72
	

	D+ 
	1.3
	66-69
	

	D 
	1.0
	60-65
	Below average

	F 
	0.0
	59 & below
	Failure

	I 
	0.0
	
	Incomplete


Course Completion Requirements
Students must achieve a passing grade of D or above by completing all required examinations, submitting all required lab exercises and projects, and meeting the standards of the school attendance policy.

Attendance and Classroom Policies

Students are expected to adhere to the attendance and tardiness policies stated in the current catalog.  

Course Topics

Week 1, Topic 1: What is content?

Week 2, Topic 1: Producing digital content for print

Week 3, Topic 1: Producing digital content for the Web

Week 4, Topic 1: PDF for print and multimedia (Rich Media PDF)

Week 5, Topic 1: XML

Week 6, Topic 1: Metadata and XMP

Week 7, Topic 1: Automation and scripting

Week 8, Topic 1: Project management and Library Research

Week 9, Topic 1: Industry approaches to cross-media production
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