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	GD375 Color Theory


Instructor







Course Dates

Eve Fisher







May 27 – July 29
Classroom Hours






Office Hours

Wed 7:00




Before class and by appt.
Course Description

This course covers the principles of color as it applies to print and electronic media. Emphasis is placed on color relationships, composition, and color mixture. Students will study the effects of color on the development of design as well as the psychology of color and its power to deliver effective marketing messages.
Course Outcomes

The course outcomes are the goals of instruction. These outcomes identify the knowledge, skills, and attitudes a student should have upon completing this course.
Upon completion of this course, students should be able to: 

Knowledge

· Discuss color theory and its relationship to the principles of design.
· Examine the use of light and color used in digital and print media.
· Examine the psychology of color and its power to deliver effective marketing messages.
Skills
· Apply color through the digital medium of image editing software.
· Integrate color theory and design skills to create professional projects that effectively achieve marketing goals.
Attitudes

· Value color’s potential impact on design and communication. 
Course Prerequisites

GD100 OR GD110

Class Breakdown

Lecture Hours:
32


Lab Hours: 

76


Total Hours: 

108


Credit Hours

CO/IL/GA = 7.0 Credit Hours  

CA/VA = 6.5 Credit Hours

TX = 6.5 Credit Hours


Course Texts 
Contemporary Color, Theory & Use, Steven Bleicher, Thomson Delmar Learning, 2005, ISBN: 1-4180-3722-2
Teaching Strategies 

The teaching strategies for this course include facilitated discussion (with visuals as needed), demonstration, class discussion, hands-on guided practice, and feedback.

 

Texas only: The maximum student-instructor ratio in a lecture setting is 30 to 1.  In a laboratory setting, the maximum student-instructor ratio is 20 to 1. 

Grading

Key Graded Assignment: Character and Vehicle/Steed
40%

Key Graded Assignment: Character & Illumination
50%
Quizzes/Tests
0%

In-Class and Out-of-Class Activities
0%

Attendance and Participation
10%

** Indicates that this Key Graded Assignment has a research component.
At the end of each course, each student is assigned a final grade as follows:

	Grade
	Quality Points
	Point Range
	Interpretation

	A 
	4.0
	93-100
	Excellent

	A- 
	3.7
	90-92
	

	B+ 
	3.3
	87-89
	

	B 
	3.0
	83-86
	Above average

	B- 
	2.7
	80-82
	

	C+ 
	2.3
	77-79
	

	C 
	2.0
	73-76
	Average

	C- 
	1.7
	70-72
	

	D+ 
	1.3
	66-69
	

	D 
	1.0
	60-65
	Below average

	F 
	0.0
	59 & below
	Failure

	I 
	0.0
	
	Incomplete


Course Completion Requirements
Students must achieve a passing grade of D or above by completing all required examinations, submitting all required lab exercises and projects, and meeting the standards of the school attendance policy.

Attendance and Classroom Policies

Students are expected to adhere to the attendance and tardiness policies stated in the current catalog.  

Course Topics

Week 1, Topic 1: Color perception—how we see color

Week 2, Topic 1: Color theory—making sense of color (library research)
Week 3, Topic 1: Color harmonies 

Week 4, Topic 1: Digital color (library research)
Week 5, Topic 1: Pigments, colorants, and paints

Week 6, Topic 1: Color in three dimensions

Week 7, Topic 1: Color and the fine arts and design 

Week 8, Topic 1: Color psychology (library Research)
Week 9, Topic 1: The future of color
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