GD438R2 Electronic Commerce and Marketing
Key Graded Assignment v5.0

	GD438 Electronic Commerce and Marketing
KGA #1: Client Presentation


This assignment supports the following course outcomes: 
· Define different types of e-marketplaces
· Examine the role of branding, logos, corporate standards, marketing, and advertising related to e-commerce.
· Write business plans related to e-commerce
· Accept ethical responsibility related to copyrights and trademarks in e-commerce marketing.
Assignment
In this assignment you will research and define several types of e-marketplaces and develop a business plan (creative brief) to pitch an e-commerce marketing strategy to a fictitious client. Your creative brief should address each of the below elements:
· E-marketplace definitions and rational for selecting a specific type for the client. 
· Corporate identity

· Branding strategies

· Target market

· Competition

You will present your business plan to the rest of the class and your instructor as if they were the client. 

Additionally, you should research copyright and trade laws and discuss the role that they play in e-commerce marketing. These findings should be presented and the implications of copyrights and trade laws on your business plan discussed. 
Deliverables
1. Business Plan – written report
2. Research report on copyright and trade laws
3. Client Presentation 

Grading Criteria
The following grading rubrics will be used to evaluate your assignment. Your instructor will provide you with these rubrics along with this assignment handout. Refer to the rubrics for important assignment details.
· Content Grading Rubric - 100% of assignment grade

Resources

Library Resources
Web Resources
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