Week 4 Lecture: Branding and Corporate Identity 
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A known and respected brand name can present to potential customers a powerful statement of quality, value, and other desirable attributes in one recognizable and memorable element. A brand is a mixture of attributes, tangible and intangible, which, if managed properly, translates into value.

Brand value has different interpretations. From the consumer’s perspective, a brand’s value lies in its promise and ability to deliver an experience. Brands offer customers a means to choose and enable recognition within cluttered markets. 

A brand is the company in total. It is reflected not only in a firm’s advertising, but in its internal policies, it press releases and it public relations. In short, a brand is how a consumer feels when they encounter your products or services. The company’s corporate identity is one of many vehicles that serve to communicate and support that feeling. It takes years to develop a strong brand. Brands such as Ivory, Walt Disney, Maytag, and Ford have been developed over many years with the expenditure of tremendous amounts of money. However, the value of these and other trusted major brands far exceeds the cost of creating them. The most successful brands have transferred their image into the product itself. Xerox, Q-Tip, Coke and Kleenex are a few very successful brands that have achieved this status. 

Companies have traditionally used emotional appeals in their advertising and promotion efforts to establish and maintain brands. These emotional appeals work well on television, radio, billboards, and in print media, because the ad targets are in a passive mode of information acceptance. However, emotional appeals are difficult to convey on the Web, because it is an active medium controlled to a great extent by the customer. Many Web users are actively engaged in such activities as finding information, buying airline tickets, making hotel reservations, and obtaining weather forecasts. These users are busy people who will rapidly click away from emotional appeals.

Brands are symbolized in a trademark or logo. So does that mean that a brand is actually corporate identity? NO. The logo, however, is often your first impression on the consumer. Think of your logo as you would think of the impression your appearance has on a group when you first meet. As the expression goes, you only have one chance to make a first impression! What is it that you want them to think or “take away”? This same scenario can be applied to the design of your corporate identity. Corporate identity really encompasses more than just a logo — but for the scope of this class, we will focus on the design of an effective and communicative logo design, combined with a tagline that speaks right to the target! 

If you are selling to a specific target audience, you want to be sure that your logo is appropriate, and conveys the right emotional message (seriousness, warmth, imagination, etc.). Through attempting to convey a feeling or emotion, you are differentiating your company from the competition. There are many other influencers on supporting the emotional qualities of your brand, other than your logo. The copy on your site, as well as all the communication vehicles that you create for your company, are also a key component of  your brand. The most successful communication vehicles combine a strong tagline and visual to support that message. By having both the text and visual working in unison, you have a better chance at drawing an emotional response. You will also consider the navigation, color selection, imagery, layout etc. All of these things play a role in the creation of a brand. 

The good news is that much of the leg work that defines your brand’s strategy and position has already been completed! We now have all identified our target audience, we know our products and services, and finally, we know very clearly the focus of our company through our mission statement. The next step is to develop a memorable corporate identity that will convey to the target audience why they should choose us over the competition! 

