Lecture#7-User Analysis-2/13/08

Characterize audience—affects design

· Demographic (age, environment, gender, cultural, etc.) (e.g., AARP vs. MySpace, rural vs urban)

· Hardware/software (Updated software, connection, Mac/PC)

· Characteristics/concerns/activities

· Client and user interviews can be very useful, even a small sample

· Focus groups are very common, but probably too formal for what we’re doing in this class

Variable Hardware/Software

· Current vs. legacy software (new browsers, old browsers)

· Client operating system (Windows/Linux/Mac)

· Screen Resolution

· Mobile devices?

· User connection speed

User Task Analysis 
· Reflect actual practice in large development organizations

· Use Cases are very common for development

· Task analysis also very common-want to optimize, change to reflect actual user experience (define tasks)

· Does not make sense for small informational sites to do formal analysis with documents in most cases

· Does make sense to think like someone using your site, what their expectations are, what errors they could make, have a consistent interface behavior, etc.

Business goals

· E.g., generate sales leads, reduce calls asking for information, sell stuff, sell advertising, etc.

Design analysis

· View competitor or similar sites. Evaluate what’s good and bad

User analysis and goals analysis should suggest design and content of site

